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Specific
j Goals should be clear and precise

~ Measurable
J Include Metrics and Parameters to track progress

‘» Attainable
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. J) Goals should align with your common vision

Timely
Goals should have a deadline or timeframe for completion
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What are SMART Goals?

\) Goals should be clear and precise

Measurable
Include Metrics and Parameters to track progress

Attainable
Goals should be realistic and achievable

Goals should align with your common vision

Timely
Goals should have a deadline or timeframe for completion
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